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ABSTRACT

Camel, state animal of Rajasthan, and camel reacimgmunity need adequate entrepreneurship modeat&et
the milk and milk products as it remains the ordyeptial source of income, though still unexplojtedthe backdrop of
rapidly declining camel population, ban on camebltéw demand of camel for transportation and femgnactivities etc.
To develop possible social enterprise business hfodeamel milk and its products and entreprendigsdevelopment
model for the state, the key problem areas aretified through factor analysis technique. The appiate business
model selection depends on addressing the key @rabbf camel milk entrepreneurship. This is veryoitant when
competition from cow milk is quite strong and wpglead. The sound business model will benefit ak th
stakeholders---camel rearers, consumers, and ergregurs. Most importantly, it will save the cameini becoming the

“endangered animal” category as per Internationahidn for Conservation of Nature (IUCN), France.

KEYWORDS: Camel, Milk, Entrepreneurship, Business Model, IUCN

Impact Factor(JCC): 3.8624- This article can be downloaded from www.impactjournals.us




